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a t titeiiig today to ex.press my strong concern with the possible impacts to our business . the
Brewing Coi,lapaiy, should any new mandatory labeling requirements such as Chos e
itt

	

Notice

	

t b ; en .acted i

, . ."- :e you that the costs to our business associated with the changes necessary to contipi .y .
'i .. .'. ...i iii.vc .a. serious impact on our operations and oar bottom line, As a member of the Brewer s

. eta :ire die natioual trade orgarti4ation for the craft brewing industry, participated

	

the
t.ioodtictitiri concerning the potential effects such requirements would have on as
and i understatid that many of my col leagues find themselves in a similar position .

1:reieeers would :ne facing costs both short and long-term . Ill he need to purchase ne w
eip,giia(ie vi/hat is already in place would impose immediate signiEcant cost s

iilso

	

indisruiption of packaging operations during iistallation . Add to this th e
te

	

rodesign and. new label stock that we would have 'to keep or hand anti the cOsl s

`iV ri .en 1 :th teStin.g ii4t,lipi.0ent

	

SeitViOCS, and significant financial burdens wouid b
my business .

E .i t l e tirl''itiside, !naive a real concern with the effects such requirements might has, on tn e
: '.

	

b' ;.nctiirs . produce seasonal beers'or develop new . styles and offerings, The hallmark o
COMMLMity iS without qUeStiOtti ilie Wlde diVerStty

	

E,inl.l.qt .lei. y
irecrs we bees and bring to .the Consumer,. This reflects a creative./experimental characte r

to .the identity of Craft. lacer . . Again., the costs associated with the need t̀ rot a
ivy of seasonal : labels due to a small change in . ingredients or alcohol content could. make

.. . "in : t ic to tiller toe variety our consumers have come t o

as 'n, ii belie e that enacting any mandatory labeling provisions such as thos e
ace'

	

H Nioiicc 41 would he detrimental to individual

	

the industry and the.
se,ft:iius d,4 ' i to market Challenges would facie Small browcrs with . the rculi,i n

healed consumer choice .

yiitie itaittreii.cieration of my continents be n -Ore reaching a decision on this inciter .
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