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Al'len, Ellen L.

From [Obr ewer crai g@ uno. com
Sent : OMbnday, October 20, 2003 1:26 PM
To: " Onprm@t b. gov

Cct ober 20, 2003

Chi ef, Regul ations and Procedures Division

Tax and Trade Bureau

PO Box 50221

Washi ngton, D.C. 20031-0221

RE: OTTB Notice #4, Flavored Malt Beverages and Rel ated Proposal s C2001R- 136P)

Dear Sir or Madam

] amwiting in support of the proposed regul ations for products marketed as fl avored

mal t 0O000000000000000000000000000000000000000000000O00000O000000O00000O0O00000D0O00CO
beverages (FMBs), as set forth by the Tax and Trade Bureau in TTB Notice No. 4 of March

2003.

Beer is a beverage with malt flavor and hop bitterness, flavor and aroma. FMBs displ ay
none of these characteristics, and should not be considered beer by any definition

There are over 100 recogni zed beer style categories and sub-categories, as recogni zed by
the Anerican Honmebrewers Association and the Association of Brewers. The Beer Judge
Certification Program which sets paraneters for beer evaluation and style, has not
recogni zed FMBs as a beer style for any of the competitions they sanction

T believe that to consider FVBs as beer would be a threat to the beer culture of the

United States, and would be damaging to the large and snmall brewers around the country. A

whol e industry of small craft-brewers has grown in this country, however this industry is

now shrinking, in part due to favorabl e business conditions provided to FMB producers

over 10O00000DO0OOOOO0OOODOOOCODOOOOOODOO0OODOOOOODOO00ODOOOOOO0O000DOO00OOOO0ODOOObO
beer brewers.

Tn summary, | support the proposed “0.5% standard” for FMBs in order to preserve beer
culture and to defend the i mage of what the general public considers beer

Si ncerely,
Craig S. Wepprecht
Il omebrewer and Craft Beer Lover



