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BUFFALO BEVERAGE CORPORATI ON
3080 W LLI AM STREET

BUFFALO, NEW YORK 14227- 1920
(716) 897- 0888

August 11, 2003

Attn: TTB Notice No. 4

Chi ef, Regul ations and Procedures Division
Al cohol and Tobacco Tax and Trade Bureau
PO Box 50221

Washi ngton, D.C. 20091-0221

Dear Sir or Madam

Buf fal o Beverage Corp. supports the TTB s current proposed rule, 2001R-

136P. Under this rule, flavored nmalt beverages (FMB), like all other nalt
beverage products, may be classified as beer if not nore than .5%of its
al cohol, is derived fromdistilled al cohol

Beer has been regul ated and taxed differently than all other alcoholic
beverages for years. This distinct regulatory treatnment of beer dates back to
the 1800’ s when Congress first inposed the beer excise tax. What nakes

beer a unique malt beverage is its age-old production process. If a product is
to be sold as a malt beverage, it should be made as a malt beverage

according to traditional brew ng nmethods and processes.

If this proposed rule is overlooked, it will strike a severe blow to beer
whol esal ers nationally. Wth each state having the power to regul ate al coho
i ndividually, nost follow the federal guidelines. This being a consistent
policy would alleviate any confusion in state |licensing, taxation, and

di stribution policies.

Thi s proposed standard ensures product integrity, preserves |ongstandi ng

di stinctions inposed on beer, wine and spirits, and provides a uniform and
consi stent classification systemon which states, manufacturers, whol esal ers,
retailers and consumers can rely. If these distinctions were to di sappear, it
will only be a matter of tinme before other producers of al coholic beverages
attenpt to categorize thensel ves as beer products.
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Beer is made through a traditional brew ng process, not the distillation
process. Beer is not a distilled spirit. Beer is not a fortified wine. Not only
will the integrity of beer remain if the proposed 0.5% standard i s enacted,

but it will also nmaintain an orderly marketpl ace, neeting consumer

expectations for consistent products.

Once again, Buffal o Beverage encourages the TTB to give final approval to
t he proposed 0.5% standard on FMB's.

Si ncerely,

John M Jabl onsk
Vi ce President
Buf f al o Bever age



