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HUMBOLDT BEER DI STRI BUTORS

202 COMMVERCI AL STREET

EUREKA, CA 95501

Sept ember 16, 2003

Chi ef, Regul ations and Procedures Division
Al cohoi and Tobacco Thx and Trade Bureau
P. O Box 50221

Washi ngt on, DC 20091- 0221

RE: OTTB Notice No. 4
Dear Sir or Madam

Hunmbol dt Beer Distributors opposes the rule issued in March 2003 by the Tax and
Trade Bureau that outlines the al cohol content requirenments in order for flavored
mal t beverages to be classified as beer.

We believe that the adverse consequences of the O 50% standard woul d be devastating
to the flavored malt category. W would like to support the TTB alternative which is
at |l east 51% of al cohol content of nmlt beverage be derived fromfernentation at the
brewery. W believe the alternative standard will help to ensure that flavored malt
beverage products will continue to taste the same which neans consuners will nore
likely continue to purchase these products. The alternative standard would be |ess
costly for flavored malt beverage conpanies in terns of refornulation and the
production costs which will help to preserve conpetition in the marketpl ace.

As a beverage whol esal er for over 30 years, | have seen nany changes in the narketpl ace

I would like to see the decisions nade on behal f of fairness for all not just the "big noney",
The two maj or brewers are unable to penetrate this category. So the only alternative they
have is to try and attack the little guys who have created this segnment. They can’t buy

the business so they continually try to elimnate the conpetitors with rule changes. Please
have consideration for the snall brewer who is supplying the consumer with an enjoyabl e

bever age.

Si ncerely,

Donal d Lozensky, Owner
Hunbol dt Beer Distributors



