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14 Li nden Couri
Cifton Park, New York 12065

Sept enber 4. 2003

Chi ef Regul ations and Procedures Division

Al cohol and Tobacco Tax and Trade Bureau



P. O Box 50221
Washi ngt on, DC 20091- 0221

Dear Sir:
As an adult consuner offlavored nalt beverage products | would like to express ny support for your proposed rul emaking as referenced in the Tobacco Tax and Trade Bureau Notice No. 4

It only makes sense that malt beverage products should be made according to traditional brew ng nethods and processes. Flavored nalt beverages just like all other malt be verage products, should derive the overwhel mi ng percentage of their
al cohol fromthe fernmentation process. 00000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000L



Gven the growmh in this product category, this rule provides a solid franework that establishes a consistent standard nationally. That's good for the adult consumers, andfor all those involved in the nanufacture and sal e of these products.
Pl ease adopt this rule formally at the conclusion of the public coment period.
Thank you.

Sincerely yours.



Chri stopher M W ckens



